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ABSTRACT

This study is about the preferences of students of the University of the Philippines
Diliman in the Collegian in the aspect of content, layout and design, stand in local and national
issues and frequency of the newspaper.

It aims to connect the gap between the students and college publications that fail to cater
to the needs of the students. Oftentimes, college publications like the Philippine Collegian are
being taken for granted by students. One probable cause for this is the publication’s failure to
reinvent itself and cope with the fast-changing culture of the students in the university.

This research will make use of surveys to gather information from students in the
university. With the use of the Uses and Gratifications Theory and the Expectancy-Value
Theory, the researcher will analyze the expectations of students in relation to their exposure to

the medium (the college publication).
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CHAPTER 1. INTRODUCTION
A. Background of the study

Red, anti-administration, and an instrument for radical activism are the characteristics
that best describe The Philippine Collegian for the past few years. Locally known as Kule, the
publication has lived up to its reputation as part of the mosquito press that defied the Marcos
regime. It has been consistent in exposing the problems in the society and the university and in
criticizing the lapses of the government. It has been known for its creative editorial cartoon that
mirrors the major issues the paper addresses.

Unfortunately, the publication failed to re-invent itself with the changes in the university
throughout the years. The three-fold tuition increase last 2007 marked the time where there was a
huge decrease in the number of under-privileged students. According to an article of the
Collegian dated June 15, 2011, from 2007-2011 three out of four students opted to be in the
bracket B category of the Socialized Tuition and Financial Assistance Program (STFAP) where
family income is between P500,001 to P1,000,000. In 2011 alone, over 900 students out of 1700
freshmen were qualified to be in bracket A where family income is over one million pesos.

The culture in the university changed as the number of rich students increased. The
academic oval started to experience heavy traffic due to the influx of cars. High-tech gadgets
were a common view and the needs and interests of the students began to change. This new
breed of scholars was more determined to graduate rather than be immersed in social and
political issues. These factors contributed to the students skewing away from activism which in

turn had an effect on their use of Kule.



Kule started to lose its popularity with the students. Even though it is the university’s
official publication, many students were unfamiliar with the issues that it raised and even its
mere existence. The weekly issues were still quick to disappear from their drop-off points in the
different colleges but their usage was far from what was intended. Doodles and formulas would
fill the blank spaces of the papers while some issues were used to dry wet surfaces.

The publication tried to cope by re-inventing itself in the first semester of academic year
2011-2012 under the leadership of a new editor. It adopted a modern layout and deviated from its
normal colors of red, brown and black. It adopted a more colorful theme that made use of yellow,
green and blue. It changed its fonts, spacing of elements and style among others. It started to
focus on “soft news” rather than fill its pages with hard news about politics and the government.
It also featured more stories about local issues in the university.

However, amidst these improvements, students still ignored Kule. Informal interviews
with students from different colleges conducted by the researcher even showed that a lot of
students did not recognize the changes it made.

Kule was first known as the ‘College Folio’ back in 1910. It is one of the first
undergraduate journals in the Philippines. It became the ‘Varsity News’ in 1917. The name ‘The
Philippine Collegian” was officially established in 1922. Since its establishment, Kule has been
known to be bold and fearless in its fight for democracy and academic freedom. (Valenzuela,
1933)

During the 1950s, Kule played a role in the clash between the university administration
and the national government under former President Elpidio Quirino, when the latter tried to

force the university to grant Indonesian leader, Sukarno, an honorary degree. Kule published a



special issue that was distributed on the streets of Manila regarding the national government’s

trampling of the academic freedom in UP. (Ordonez, 2011)
B. Rationale of the Study

The problem with this scenario is that every student contributes to the funding of the
Collegian. It is automatically added to the tuition as part of the student fund. The students act as
captured buyers in the process. It is a big waste of money and effort for the Collegian if students
don’t consume what they pay for. If the new version of the Collegian still does not appeal to the
students, then the big question would be, what do they really want? What do they prefer to read?

This study can possibly help college publications, specifically the Philippine Collegian,
to adjust and re-invent its newspapers to fit the needs of the students. It can also help
publications of a much wider circulation than a campus newspaper to reach young individuals
who may share the same preferences as students.

This study can also benefit students as it may act as a bridge between them and the
editorial boards of campus publications by conveying their preferences to the latter.

C. Statement of the problem and Objectives

The main problems tackled in this study can be broken down into the elements that
comprise a newspaper, namely: content, style and design, and its stand on issues being covered.

Specifically, the questions that this study would like to raise are: What are the kinds of
stories students would prefer to read in their campus paper? What is the preferred layout and
design of the students? Would they like a traditional newspaper design or a modern approach
that breaks symmetry? And finally, what should the stand of the paper be toward national issues

that would reflect the student body’s own ideas?



Objectives of the study
The general objective of this study is to know the preferences of UP students in a college
publication like the Philippine Collegian in terms of content, style and design, and stand toward
issues.
Specifically, the study aims:
e to know whether students would prefer more stories on local (university) than on
national issues.
e to know what kind of news, whether soft or hard news, would students want to see in
most pages in the campus newspaper.
e to know whether students would prefer to have the traditional design of the Philippine
Collegian that is closely patterned to the conventional design of newspapers or the
current design of the publication that is unconventional and modern.

e to know what the students want as stand of the newspaper in local or national issues.



CHAPTER II. REVIEW OF RELATED LITERATURE

Campus journalism has been a consistent topic of theses every year. The scope of
published research has touched a wide variety of topics from reportage, ethics, proficiency and
literacy, to the differences among publications and the effect of such media on its users. Many
books that teach the way to have a successful school publication have already been published to
serve as guides for student-journalists.

For purposes of this research, the review shall focus on the system of campus journalism,
media consumption of students, the ways to have an effective publication, and principles of
design. The final part of this review is a conclusion that will synthesize the reviewed materials
and emphasize the need for this research.

A. Campus Journalism in the Philippines

Campus journalism in the country has contributed a lot to the development of journalism
and the practice of democracy. During the Martial Law years, some campus papers became a
part of the ‘mosquito press’ that was resilient amidst the pressures of the Marcos dictatorship.
This helped a lot in strengthening the fight against the administration in the campuses through
secretly circulated issues.

The concept of campus journalism dates as far back as 1910 when the College Folio of
the College of Engineering in the University of the Philippines Diliman (UPD) was published.
This sparked the birth of a series of campus publications like The Torch of the Philippine Normal
University, The Guidon of the Ateneo de Manila University and The Varsitarian of the

University of Santo Tomas. (Escote, 2008)



Today, most colleges and high schools in the country have their own campus
publications. Campus papers vary in sizes and frequency depending on the size of the student
population and activities in their campuses. (Malinao, 2005)

A campus publication can be described as a student-publication, run by students for the
students. Many universities have multiple campus publications that are published by different
colleges or organizations. For example in UP Diliman, aside from the Kule, there are the UP
Newsletter and UP Forum published by the UP administration and numerous college-based
student-publications like the Engineering Logscript, Tinig ng Plaridel (Mass Communications)
and the Education Quarterly.

The goal of a campus publication is to help provide relevant information and analysis to
help make informed decisions, raise the level of discourse, and shape their public opinion. (Arao,
2010)

Joaquin Roces, chairman of the International Press Institute (1968), put forward four
principles in analyzing the status of campus journalism. He said that campus journalism
contributes to the practice of free press in the country. It is a method of exercising the freedom
that is written in our constitution. He then compared a professional newspaper with a student-
publication saying that both are alike in working within the bounds of responsible journalism that
practice ethics and serve the interest of the readers. Third, Roces suggested that a campus
newspaper be free and be encouraged in schools as it enhances the discussion of students on
national issues and makes them conscientious citizens. Lastly, he pointed out that campus

journalism is a tool in teaching students about journalism.



The third principle that Roces mentioned may make some say that campus journalism
should focus on local community issues more than the national ones. There are still proponents,
though, who say campus journalism should focus on the former as it edges the national
newspapers in analyzing national issues in the context of local concerns. Campus publications
connect national issues that are significant to the lives of students. (Arao, 2010)

B. The status of the Philippine Collegian

A comparative study done by Eric Cabahug (2008) revealed that during that time, the
Philippine Collegian was critical and informative, The Guidon informative and balanced, and
The Varsitarian well balanced. The Guidon and Varsitarian failed to give a strong stand in issues
due to influences in the environment. Students from private universities were also more apolitical
while state-run universities, like UP, had a more radical and liberal crowd.

This was supported by a thesis done in 2008 by Marysol Bolane that studied in detail the
differences in the coverage of political news of The Philippine Collegian, The Guidon and
Matanglawin (Ateneo de Manila University).

The study came up with the number of politically related news that the three publications
featured from 2005-2007. Philippine Collegian ranked first with a total of 144 articles while The
Guidon and Matanglawin had 89 and 54 articles respectively. The researcher found out that the
Philippine Collegian covered more issues that are about the administration while The Guidon
and Matanglawin covered news that were connected to the political system. (Bolane, 2008)

For the Philippine Collegian alone, students’ feedback on its coverage of national issues
from the school year 2005 to 2006 differs a lot from their feedback from 2006 to 2007. In a

single year, the reaction of students toward the reportage of national issues by the Philippine



Collegian changed from being ‘okay’ with it and seeing it as balanced, to it suddenly being ‘too
negative and criticizing.” (Ramos, 2009)
C. Media Consumption of Students

The rise of online newspapers contributed to the decline of newspaper readership in the
country as there was now a faster and more accessible source of news for the new
technologically dependent generation. The access to the online realm is improving much with the
development of the wi-fi and local area networking in universities in Metro Manila.

The active audience is always selective in the media it chooses. Members of the active
audience shift their energies to activities that yield more benefits. Reading a newspaper is now
deemed a passive activity compared to reading online newspapers that can be done while surfing
the net or downloading. A Nielsen report in 2009 said that the internet played a big role in
drawing markets away from print publication. The print media cannot grab new markets among
the youth.

Internally, the decline of newspaper readership is also attributed to a failure of
publications to engage the readers’ taste. In a study conducted last 2007, results show that more
than 68% of teenagers do not know where to buy a newspaper. (Jaena, 2007)

Foreign studies also support this decline of newspaper readership among the youth. A
research done by Joan Shorenstein Center on the Press Politics and Public Policy (2007) showed
only 16% of people aged 18-30 read news daily. Half of the total respondents of the study said
they rarely read the news.

Using a more intellectual sample of young people, the same trend of the decrease in the

number of college students using newspapers is apparent.



In a research that studied the media consumption of students from the three top
universities in Metro Manila, almost two out of three students prefer reading news online than in
print. Only a little less than 10 percent of the students who were surveyed read news from print
everyday as compared to 49 percent for online news. Almost all read news online while only 78
percent reads newspapers. Almost two thirds of the respondents also taught that online news sites
have better style and design than newspapers. (Ramos, 2009)

With regard to content, college students in the city are more interested in soft news rather
than on hard news. Soft news are stories about people, sports, entertainment and odd news while
hard news are stories about crime and politics.

Soft news offer a uniqueness that make them memorable for a reader while hard news are
numbing due to the resulting perceived sameness of the articles. Students often want something
that is light and fun to read. Short articles find students wanting more and thus they research
more about them. (Batac, 2009)

D. The Importance of Visual Communication in Newspapers

For a newspaper to be successful, it must have three qualities: (1) It must contain the
information people want and need. (2) It must attract the audience. (3) It must be interesting.
Visual communication or design can help make a newspaper attract the desired audience and
help it be attractive. Visual communication can also make the paper interesting. (Graham, 2002)

Newspapers usually do not have a table of contents to direct readers to editorial content
because there is no time for the editor to labor over organizing the content of the news. Usually,
newspapers are structured to have different sections such that the most news-worthy appear in
the first section of the paper. Because newspapers have no covers like magazines or books, the

headlines of a newspaper’s front page carry the burden of selling the paper. (Evans, 2006)
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The aim for visual communicators is to place multiple ‘points of entries’ that will
allow readers to be drawn to the editorial content without them initially reading it. A ‘point of
entry’ consists of elements that draw a reader’s attention to items on a page and help him to
navigate through a publication. For newspapers, the headlines should consist of a lot of points of
entries to capture the audience’s attention (Evans, 2006)

According to Graham (2002), the nature of the newspaper poses a challenge for visual
communicators in the aspect of devising methods of presenting information in the most effective
way possible. Some of the elements that graphic communicators use to achieve this are type, art,
borders, photographs, drawings and typographic devices.

The quality of a paper, its surface characteristics and its color have an impact on how a
publication is perceived. A well designed publication balances pages containing lots of visual
activity with text-heavy pages. Visual points of entries stand out as opposed to pages that have
large areas of text and little visual activity. Even though points of entries are important, it is also
ideal to keep a visual balance in mind, so much so these points are balanced with pages that
contain little activity. (Evans, 20006)

E. Basic Design Principles

This next section will discuss strategies to become an effective visual communicator
using newspapers through the use of some basic design principles and techniques.

According to Conover (1995), the principle of contrast is one of the easiest ways to give
readers a visual treat and draw their attention on the page. Designs with little contrast often lack
variety and are usually boring. Contrast occurs when two or more elements look dramatically
different from one another. A number of ways to achieve contrast include tweaking type fonts,

pairing decorative types with plain sans serif types, pairing thick and thin lines, usage of warm
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and cool colors, vertical columns of text broken by allowing strong horizontal elements and
images to intrude.

Conover also said that a good page layout needs good balance in order for it to be
perceived as easily readable and functional. People are more comfortable with balanced designs
and are more likely to stick around to read the page. A balanced design is one in which the visual
weights of all the elements are equally dispersed throughout the layout. Visual weight is the
illusion of physical weight of a visual element. Visual weight can be achieved with color, size,
and even with images.

Aside from this, Conover said that most beginners either clump all of the words and
graphics tightly together or spread them to cover all the spaces in the paper. In both cases, he
believes there is a lack of organization, which makes it harder for the readers to figure out the
message of each page. Balance requires a thoughtful arrangement of elements that will prevent
one from leaving large areas blank or prevent one from completely overloading other areas.

Using a symmetrical balanced layout is one easy way to achieve balance, according to
Conover. This involves mirroring elements from side to side or from top to bottom. This type of
layout shows a strong sense of formality but lacks movement and visual energy. The
asymmetrical layout on the other hand is an unequal arrangement of elements to achieve
harmonious balance, Conover said. This style of layout offers more variety in the choices of
elements. It is hard to achieve but is equally effective as it shows unpredictability, dynamism and

modernity.



12

CHAPTER III. FRAMEWORK ANALYSIS

This research will make use of the Uses and Gratifications (U & G) theory and the
Expectancy Value theory as they both focus on the audience or consumers of media rather than
on the medium itself. The goal of these theories coincides with that of this research, which aims
to study what people do with media and why people use a particular media. The study will help
reveal the motivations and beliefs that drive college students in making their choice of media,
particularly where college publications are concerned.

A. Theoretical Framework
1. Uses and Gratifications Theory

The uses and gratifications (U&G) theory originated from the functionalist perspective on
mass media communication. It was first developed in research to show the effectiveness of the
radio as a medium in the 1940s. From then on, mass communication theorists applied the U&G
perspective in the context of various mass media such as television and electronic bulletins (Luo,
2002) For example, radio soap operas were found to satisfy their listeners with their advice,
support, or provided occasions for emotional release (Herzog, 1944) while newspapers give
readers a sense of security, provide shared topics of conversation and a structure to the daily
routine. They are not just carriers of information. (Berelson, 1949) These diverse dimensions of
satisfaction upon usage were called “gratifications.” (Herzog, 1944).

Some of the basic assumptions of the U & G theory that contribute to an understanding of
this study are: the audience is assumed to be active and goal-directed rather than passively

influenced by the media, the audience knows its needs and knows how to meet its needs, and
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lastly audience members are also largely responsible in choosing the media to meet their needs.

(Littlejohn, 2008)

During the 1970s, researchers were able to highlight five areas of gratification in media texts

for audiences, namely: surveillance, personal identity, personal relationships, diversion and

entertainment. (Blumler and Katz, 1974)

Surveillance - is based around the idea that people feel better since they know what is
going on in the world around them. One way of doing this is by knowing the news. By
watching or reading about news, we learn about what is happening in the world. This
knowledge leaves us feeling more secure with our own lives. Surveillance is banked on
the idea of awareness thus. We use mass media to be more aware of the world around us,
satisfying a desire for knowledge and therefore satisfying a desire for security (BBC,
2002)

Personal Identity — this need explains how being a subject of the media allows us to
reaffirm our identity and our positioning in society. This can be clearly seen in the local
setting where audiences watching soap operas are able to find someone to represent
themselves, someone to aspire to, and someone to despise. These soap operas help the
audience define its own personal identity. (BBC, 2002)

Personal Relationships — this need can be divided into two parts namely, relationship
with the media, and using media across relationships. The use of mass media can be an
intimate experience, allowing the audience to form a relationship with the characters of
the media. This is obvious in TV, where continuous viewing of the same shows makes
the audience more knowledgeable about the characters until he or she already feels close

to them. (BBC, 2009) The other side of this area of gratification is the use of media to
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build or improve personal relationships. Media content can become common knowledge

and thus be a stimulus for conversations. (BBC, 2009)

e Diversion — This area of gratification can be linked to escapism. The audience members
jump into the world of the mass media to experience feelings and emotions that alter or
make them forget their feelings in the real world. An example is the use of media for
entertainment purposes. (BBC, 2009)

2. Expectancy Value Theory

The Expectancy Value Theory (EVT) supports the U&G theory as it connects the
gratifications that audience members receive with their attitudes toward and beliefs about what a
particular medium gives them. This theory aims to fill the assumption of the U & G about the
needs of the audience being inherent. (Littlejohn, 2008)

EVT suggests that people orient themselves in the world according to their expectations
(beliefs) and evaluations (Palmgreen, 1984). Behavior is a function of the expectations one has
and the value one ascribes to the goal he or she is working to achieve. Such an approach predicts
that, when more than one behavior is possible, the behavior chosen will be the one with the
largest combination of expected success and value. (Fishbein, 1972) Like the U & G, this theory
assumes that people are goal-oriented beings. The behaviors they exhibit in response to their
beliefs and values are undertaken to achieve some end.

In U & G, the extent to which audience members seek gratifications from any segment of
media is determined by this formula: as you gain experience with a medium, the gratifications
that you obtain will in turn affect your beliefs, which will reinforce your pattern of use.

(Littlejohn, 2008)
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3. Conclusion
U & G allows researchers to focus on the audience rather than on the content and
explains how individuals use mass communication to gratify their needs, discovers underlying
motives for individuals’ media use, and identifies the positive and the negative consequences of
individual media use. EVT, on the other hand, connects the gratifications obtained by the

audience to its expectancies (beliefs) and evaluation, which in turn affect its needs.
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Fig 1. Integrated Uses and Gratification Theory and Expectancy Value Theory
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B. Conceptual Framework

The integrated U & G and EVT framework provides a basic structure for this study where
the preferences of students for a college publication are concerned. The users in this framework
will be the students, and the medium in which they seek to obtain their gratifications are student-
publications.

The gratifications sought by the students will be the same as reflected in the theoretical
level because the categorization by Katz and Blumler is able to encompass different mediums
and audiences (Mings, 1997). According to Littlejohn (2008), students also seek the same
gratifications as those sought by the general population from newspapers. Students look for
information, entertainment and things to talk about when reading the news.

The main mode of belief and evaluation of a campus publication constitute the reputation
of the publication among the student population. The obtained gratifications of students from the

student-publications influence how the student-population thinks and behaves toward them.
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C. Operational Framework

The target users of this study will be students from the University of the Philippines —
Diliman (UPD). Although there are a lot of newspapers inside the university, the medium to be
studied will be the main campus publication which is the Philippine Collegian. Respectively,
these two will be the users and the medium in the framework.

The gratifications sought by UPD students are: to acquire information through news in
the local and national level, to be entertained, to read opinions of people, and to have a common
topic that can stimulate conversations in the campus.

The reputation of the Philippine Collegian as perceived by UP students can be either

good or bad.
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Fig 3. Operational Framework
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IV. DEFINITION OF TERMS

a publication created and produced by college students.
how often the Collegian is printed and released.
how often a student reads a student-publication.
pictures, photos and cartoons that are used in the Collegian
the overall arrangement of elements in the Collegian
problems inside the university or in the UP system
stories about the university, its students, the greater UP system, the
educational system, or those that directly affect the students.
problems concerning the country.
stories about the country or about the national government.
version of the Collegian reproduced from AY 2010-2011 up to
present
version of the Collegian reproduced from AY 2009-2010
spacing of news items, images, figures, etc. in the Collegian
individuals who hold a position of authority in the university or in
the national government.
overall image of the Collegian to UPD students. It can be:
Good - students attribute positive characteristics to the
newspaper. E.g. “nice” “interesting”
Bad - students attributive negative characteristics to the

99 ¢6y

newspaper. E.g. “boring” “irrelevant”
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Tone of stories

Usage of color

Use of lines and shapes
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the overall position of the Collegian toward local or national
issues. It can be:
Anti — publication is inherently against people in power
Neutral - publication takes no sides
Pro — publication is in support of the people in power
the general feel of stories in the Collegian. It can be:
Critical — stories deeply scrutinize the issue and uncover all
angles.
Supportive — stories highlight the good in the issue at hand.
Neutral — stories highlight the bare facts without emphasis
on anything.
Constructive - stories highlight elements that contribute to
the solution of the issue or the problem being covered.
the overall color scheme of the Collegian
the usage of lines and shapes as borders, fillers, placeholders, etc.
in the Collegian

diversity of stories in the Collegian
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V. METHODOLOGY

The study used a survey to determine the preferences of college students in a college
publication like the Philippine Collegian. In detail, the survey contained questions that measure
the students’ exposure to a college publication and determined their preferences with regard to
the content or the types of stories that it should contain, what its stand in local and national issues
should be, and what its design should be.

A. Research design

The survey was used in this study to give emphasis on the users of the media. The survey
research design is a tool for assessing opinions and trends. A well designed survey can accurately
represent a population in small-scale and large-scale research. The survey method was
advantageous to the researcher due to its flexibility to extract both quantitative and qualitative
information from the respondents.

The cross-sectional type of survey was employed in this study as it is the fastest and
cheapest way to gather information from a large population at one point in time. This method
was partnered with random sampling to ensure that the sample becomes highly representative of
the population. The only disadvantage in the use of the cross-sectional approach is that this only
provides a snapshot of the study for a given time, this compared to a longitudinal approach that
can plot out a trend in the field of study.

The survey consisted of both quantitative and qualitative questions to extract essential

information from the respondents that cannot be obtained through quantitative questions alone.
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B. Variables

To be able to study the preferences of UP students in a college publication, this study
used independent, dependent and discrete variables. An independent variable is a stimulus
variable which is chosen by the researcher to determine its relationship with an observed
phenomenon. A dependent variable on the other hand is a response variable which is observed
and measured to determine the effect of the independent variable. Lastly, a discrete variable
represents a finite or a potentially countable set of values.

The exposure of the respondents to any college publication is the main independent
variable in this study. According to the Expectancy Value theory, the gratifications sought by a
consumer from any medium are influenced by his or her beliefs and evaluation of the same
medium, and by the gratifications themselves that he himself or she herself already obtained
from the medium. Gratifications are the independent variable because they will provide the
foundation for the preferences of the students in a college publication.

The dependent variable in this study are the actual preferences of students in a college
publication with regard to its content or the types of stories it contains, its stand in local and
national issues, and design. This is the dependent variable because the preferences are a
reflection of the gratifications sought by a consumer. They rely on the experiences and
evaluation of the consumer of a certain medium.

In this study, the preferences of students in a college publication are affected by their
experiences in their usage of the existing publications in UP and their experiences in college life.

The latter will not be measured in this study as this delves away from the focus of this research.
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The reputation of the publication is dependent on the evaluation of the students of the
publication. The reputation can be good or bad depending on the attributes given by the students

to the newspaper.

C. Sampling Techniques

The researcher chose 65 undergraduate students (approximately .5 percent of the student
population of 3™ year students and above) from different colleges in UP Diliman. The
respondents were selected through random sampling to ensure a representation of the student-
population.

The simple random sampling method is the purest form of probability sampling where
each member of the population has an equal and known chance of being selected. This method
helps researchers to avoid bias in their study.

Normally, a random sampling would require a master list of all possible respondents in a
population. However due to the huge number of members of the population being studied and the
limited access of the researcher to such files, the selection of respondents purely depended on the
availability of students during the time the survey was distributed (for one month) in the selected
survey areas.

D. Respondents

The respondents were undergraduate college students from UP Diliman who were
enrolled in the second semester of school year 2011-2012 and who have been in the university
for at least three years. This qualification ensured that the respondents witnessed the transition of
the layout of the Philippine Collegian from school year 2009-2010 to 2010-present.

The selection of respondents was regardless of gender, year, or course.
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E. Data Gathering and Analysis
The researcher personally surveyed the respondents inside the campus. The data-
gathering process involved classroom surveys, library surveys and tambayan surveys to ensure
representation from different colleges in UP Diliman. An online survey was also adopted to meet
the number of students to be surveyed. This helped the researcher to disseminate the
questionnaire faster and make data-gathering easier.

After gathering all of the questionnaires, the researcher tabulated the answers obtained and
recorded the results using a software to allow easy storage and access. The researcher then used
statistical tools to analyze these, hence the quantitative part of the survey. A coding system was
implemented to group and to distill the information from the qualitative questions of the survey
and the interview.

F. Scope and Limitations
The scope of the research has been limited to third year students and older. The study has
covered all possible colleges in the university as shown by the results of the random sampling.
The layout of the publication reviewed by the respondents for this study was that
appearing in Collegian issues for the school year 2009-2010 (the old layout) and for the school
year 2010-2011 up to present (the new layout). For the online survey, only the front page, back
page, opinion page, one news page, and literary page were used as references to answer

questions that aimed to compare the old and the new Collegian.
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G. Timetable

Date

Activity

December 2, 2011

Submission of proposed thesis

January 6, 2012

Submission of revised proposed thesis

January 14, 2012

Start of survey

January 28, 2012

Start of online survey

February 8, 2012

End of data gathering

February 8 — 15, 2012

Analysis of survey results

February 15, 2012

Submission of the results of the survey

February 27 — March 4, 2012

Writing of the final draft

March 5, 2012

Submission of the first draft

March 12-19, 2012

Writing of the second draft

March 19, 2012

Submission of the second draft

March 27, 2012

Writing of the third draft

March 28, 2012

Submission of the third draft

March 30, 2012

Binding of the thesis

G. The researcher

The researcher is a sixth year graduating student taking up a bachelor’s degree in

Journalism.

The researcher is currently not a member of any college publication but was a sports

editor of Tinig ng Plaridel, the official student-publication of the College of Mass

Communication, two years ago. He is a member of the UP Association of Computer Science

Majors and UP Cineastes’ Studio. He was affiliated with other college-wide and university-wide

organizations.

The researcher is an active member of Victory Christian Fellowship and its students’

branch, LIFEBOX. He currently leads a Bible study group in the College of Engineering.
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The researcher is a sports enthusiast, having been a member of different sports clubs
throughout high school and college. His hobbies include blogging, graphic designing, long-

distance driving and cooking.



VI. RESULTS AND DISCUSSIONS

A. Profile of respondents

29

The researcher studied a total of 65 University of the Philippines-Diliman students from

different colleges. The respondents were chosen via random sampling method as indicated in the

methodology. The respondents were handed a survey questionnaire and a set of old (reproduced

for school year 2009-2010) and new (reproduced for school year 2010-2011 up to present) issues

of the Philippine Collegian for reference.

1. By College

Forty-eight percent of the respondents came from the College of Engineering while the

other respondents came from 10 other colleges. The College of Mass Communication has the

second most number of respondents (seven), while the School of Library and Information

Sciences, College of Social Science and Philosophy, and College of Education ranked third with

five respondents each.

Table 1. Respondents per college

College

Number of respondents

School Library and Information Science (SLIS)

College of Mass Communication (CMC)

College of Engineering

National Center for Public Administration and Governance

College of Social Science and Philosophy

College of Science

College of Home Economics

College of Business Administration

College of Human Kinetics

College of Education

School of Statistics

Total

AN W
m~m~wt\)wm~l\,\1m
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2. By year level

Majority of the respondents were third and fourth year students (35 and 22, respectively).
Other respondents are fifth year students and older. This criterion was applied to ensure that the
respondents have experienced reading the old version of the Collegian that was used for

reference to answer the survey.

Table 2. Distribution of respondents per year level

Year Level Number of respondents
3 35
4" 22
Sth

6™ and above 5

B. Exposure to college publications

1. Respondents’ frequency of readership of college newspapers
Sixty out of 65 respondents said that they read college newspapers regularly. College
newspapers in this question, however, were not limited to the Collegian. Other college
newspapers therefore also counted. Five of the respondents said that they have never read a

college newspaper.

Table 3. Respondents’ frequency of readership of college newspapers

Yes | No | Total

Regularly reads a college newspaper 60 5 65
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2. Frequency of readership of the Collegian among those respondents who read student-

publications regularly

Half of the 60 respondents who read student-publications regularly said that they only
read the Collegian once a month, while only 15 respondents read once a week. Seven
respondents said that they read twice a month while only three read once per semester. Five
respondents gave other answers. These include ‘whenever they feel like it” and ‘whenever they

have time to pick up an issue,” among others.

Table 4. Frequency of readership of the Collegian

Number of readers

Once a week

15

Twice a month 7
Once a month 30
Once per semester 3
Others 5
Total 60

3. Frequency of readership of the Collegian among those respondents (categorized by year level)

who read student-publications regularly

For each year level, the category of once a month always obtained the highest number of

votes. The category of once a week garnered the second highest number of votes for both third

year and fourth year students (eight and six votes respectively). Only three third-year students

answered once per semester



Table 5. Frequency of readership of the Collegian per year level

3 year |4"year | 5" year | 6" year and above | Total
Once a week 8 6 0 1 15
Twice a month |5 1 1 0 7
Once a month 15 10 1 4 30
Once per sem 3 0 0 0
Others 3 1 0
Total 32 20 3 5 60

C. Preferences

1. Content

a. Types of stories/sections in the Collegian as preferred by the respondents
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Among the choices for preferred types of stories in the Collegian, news still got the

highest number of votes (52 out of the 65 respondents voted for this). Opinion, feature and

entertainment stories followed with 42, 38 and 35 respondents voting for them respectively. The

other types of stories failed to get at least 50 percent of the votes from the respondents. Other

types of stories that were mentioned by the respondents but were not included on the list were

those pertaining to games and fashion.



Table 6. Types of stories in the Collegian as preferred by the respondents

Type of story Number of votes
News 52

Opinion 42

Literary 32

Feature 38

Science and Technology 31

Sports 28
Entertainment 35

Comics 27

Others 2

b. Incorporation of local (university-wide) and national news in college newspapers

The UP Collegian has been known to cover national news. However, 16 respondents
answered that they don’t want to see national news in college newspapers. Forty nine of the 65

respondents, though, still wanted to see news about national issues in college newspapers.

Table 7. Incorporation of national news in college newspapers

Yes

No

Do you want to see national stories in a college newspaper?

49

16




c. Ratio of local news to national news in the Collegian

Among those who wanted to see national news in college newspapers, many chose to
have more local stories than national ones, and not the other way around, in the Collegian. The
results of the survey say that most students would prefer to have an equal number of local and

national stories, or more local stories than stories that talk about the issues outside the university,

in the Collegian.

Table 8. Preferred number of localized stories in the Collegian

LOCAL 1 story |2 stories | 3 stories | 4 stories | 5 stories
Number of respondents 4 4 23 14 7
Table 9. Preferred number of national stories in the Collegian
NATIONAL 1 story |2 stories | 3 stories | 4 stories | 5 stories
Number of respondents 13 8 25 2 4

2. Design

a. Color scheme of the Collegian

Forty-five out of 65 respondents chose to have colors associated with UP, maroon and
green, as the official colors of the Collegian. Fifteen respondents did not want the Collegian to
stick with the university’s colors and opted to have a varied color scheme per issue. Only five

respondents preferred the old color scheme of the Collegian, which consists of the color red.

Other answers given by the respondents were blue, orange and yellow.




Table 10. Preferred color scheme in the Collegian

Number of votes
UP Colors (maroon and green) 45
Red (old color scheme) 3
Varies per issue 15
Others: (blue, doesn’t matter, etc) 2
Total 65

b. Comparison between the new and old Collegian
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The comparison between the old and the new Collegian yielded results that are favorable

to the latter. In almost all categories, the new Collegian was preferred to the old version. In the

layout category, the new Collegian had 44 votes compared to 20 of the old. In the proximity of

elements, the new Collegian had 37 votes while the old had 26. The new Collegian had 52, 39

and 43 votes as compared to the old version with 13, 25, and 20 in the categories of usage of

color, images, and use of lines and shapes respectively. Content is the only category where both

obtained 29 votes.

Table 11. Preferences: the old versus the new Collegian

Old | New | Other Layouts Difference (New-Old)
Layout 20 44 1 24 (44-20)
Proximity of elements 26 37 2 11 (37-26)
Usage of color 13 52 0 39 (52-13)
Images 25 39 1 14 (43-20)
Use of lines and shapes 20 43 2 13 (43-20)
Content 29 29 7 0 (29-29)
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D. Stand

1. Student preferences of the stand of the Collegian to people in power

With regard to the stand of the Collegian on issues involving the national government and
university officials, 15 respondents would like the student-publication to have a more neutral
approach. This is huge compared to 12 respondents who prefer the Collegian to have a more anti
or critical approach to people in power. Only two respondents wanted the publication to exhibit a

stand in support of people with authority.

Table 12. Respondents’ preferred stand of the Collegian to people in power.

Anti Neutral Pro

Preferred stand 12 51 2

2. Preferred tone of stories, local and national, in the Collegian

Even though the majority of respondents wanted the Collegian to have a neutral stand
toward people in power, 30 respondents still wanted the student-publication to reflect a more
critical stand in issues. Twenty five of the respondents wanted the Collegian to contain stories
with a more constructive approach to such. No one wanted a supportive feel in the student-

publication’s approach to problems, while 10 wanted a neutral/informative approach to these.

Table 13. Preferred tone of stories in the Collegian

Critical Constructive Supportive Neutral

Preferred tone 30 25 0 10




Seventy-two percent of the respondents or a total of 47 respondents preferred to retain the
current frequency of release of the Collegian, or once a week. Thirteen respondents preferred that
the student-publication be released twice a month. Three respondents wanted the student-

publication to be released once a month, while two respondents wanted a more frequent release

E. Frequency of release of the Collegian

of the same, or two issues a week.

Table 14. Preferred frequency of release of the Collegian

Everyday

1x week

2x month

1x month

2x week

Preferred Frequency

0

47

13

3

2

F. Students’ preferences with regard to an online version of the Collegian

Only four respondents do not want an online version of the Collegian. A common reason

is that they do not think that this is necessary. However, 61 respondents wanted the Collegian to

have an online version to facilitate sharing, improve access, and to help the environment.

Table 15. Respondents’ preferences with regard to an online version of the Collegian

Yes | No

Online version of the Collegian

61 4
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VII. SUMMARY AND CONCLUSION

A. Exposure to college publications

The study discovered that a high percent of the respondents, or 92%, are still regular
readers of college newspapers. College newspapers are not limited to the Philippine Collegian

but include other newspapers produced by the university administration and the different

colleges of UP, and those produced by other universities.

Figure 4. Percentage of students who read college newspapers regularly

8%

O Yes
B No

92%

Of those who read college newspapers regularly, half said that they only read the
Collegian once a month, while only 25 percent of the overall number of respondents read once a
week. The behavior exhibited by this small percentage is in line with the current frequency of

release of the Collegian, which is once a week. The remaining 25 percent of the respondents
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were divided and said that the publication should be released either twice a month, once per

semester, or others.

Figure 5. Frequency of readership of the Collegian among those respondents who read college

newspapers regularly

O Once a week

8%

M Twice a
month

O Oncea
month

O Once per
semester

H Others

The same trend of readership can be observed if year level of the respondents is taken
into account. There are fewer students who read the Collegian once a week as compared to the
number of those who read it once a month. However, there are more third and fourth year
students who read the student-publication once a week than third or fourth year students who
read it twice a month. In the fifth and sixth year student categories, those who read the Collegian
once a week and those who read it twice a month garnered almost the same number of

respondents’ votes.
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Figure 6. Frequency of readership of the Collegian by year level

12 @ Once a week
10 B Twice a month

0 Once a month

Number of respondents
o]

6 O Once per sem
4 M Others
gt sl
0 : i ]
3rd year 4th year 5th year 6th year up
B. Content

The study discovered that not all the students wanted to see news in the Collegian.
Only 80 percent of the respondents wanted to see this in the student-publication. This is a low
figure, considering the fact that news is the essence of Kule. Opinion articles came in second
with 65 percent of the total respondents voting for these, while feature articles ranked third with
58 percent voting for the same. These three sections are the core of most college newspapers,

including the Collegian.

The entertainment section ranked fourth, with 53 percent of the respondents wanting to
see this in the Collegian. This section has been nonexistent in the old and new issues of the
student-publication. The literary, science and technology, sports, and comics sections followed
the entertainment section, with 49, 47, 43 and 42 percent of the respondents voting for them

respectively.



Figure 7. Types of stories/sections as preferred by the respondents of the Collegian
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Most respondents frequently read the news, opinion, feature, and science and technology
sections in the Collegian, but there is a decline in the number of respondents who read its literary

section. It can also be observed that if a respondent’s frequency of readership of the Collegian is

less, it is the entertainment and sports sections that he or she mostly prefers to see in the

Collegian.

Figure 8. Students’ preferred types of stories/sections in the Collegian vis-a-vis frequency of

readership of the student-publication
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25

20
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O News
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O Comics




42

The UP Collegian has been known to cover national events. However, 25 percent of the
respondents answered that they would rather not see stories of a national nature in the
publication. This translates to one out of four students, and, upon analysis, is considerably high.
Among those who wanted to see national stories in the Collegian, many chose to see more
localized articles than national articles in the publication. The results of the survey say that most
students would prefer to see the same number of local stories and national stories, or more local

stories than national ones, in the Collegian.

Figure 9. Incorporation of national stories in the Collegian

25%

O Yes
B No

The results of the study reveal that the less frequently a student reads the Collegian, the
more he or she does not want to see national stories incorporated in the Collegian. An inversely
proportional relationship exists between the frequency of readership of the student-publication

and the preferred number of national stories in the Collegian.
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Figure 10. Preferred number of local and national stories per issue of the Collegian.
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The colors of UP, maroon and green, were the most preferred color scheme for the
Collegian of the respondents. It is a normal trend for universities to stick to their colors, even in
their college publications, to enhance their identity. For UP though, it was a different case. The
Collegian has been adopting a red color scheme for the longest time even if this is not the color
of the university. A mere five percent of the respondents wanted the red color scheme for the
student-publication. A varied color scheme per issue was the second most preferred option by the

respondents. Twenty three percent of the respondents voted for this.

Figure 11. Preferred color scheme of the Collegian

3%

23%
O UP Colors
5% M Red
9% O Varied
0
O Others
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A majority of the respondents preferred the new Collegian in five of six of the categories
mentioned. The only category where both garnered the same number of votes was variety in
content. The category which had the biggest disparity in terms of votes for both the old and the
new Kule was color (the difference was 39 votes). The category of layout comes second (there
was a disparity of 24 votes between votes cast for the old Collegian and those cast for the new

Collegian).

Figure 12. Comparison between the old and the new Collegian: student preferences
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Students who read the Collegian once a week prefer the proximity of elements of the old
Collegian. Students who never read the Collegian prefer the old color scheme of the Collegian to
the new one. Finally, students who read the Collegian frequently prefer the old Collegian when it

comes to the variety of stories.
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Figure 13. Comparison between the old and the new Collegian vis-a-vis frequency of readership
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C. Stand

Seventy eight percent of the students would like the Collegian to have a more neutral
approach to the people in power in the national government and the university. This is a huge
figure compared to the 18 percent of respondents who want the student-publication to have a

more anti people-in-power stand.

Figure 14. Students’ preferred stand of the Collegian to people in power.
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The figure shows that the more one frequently reads the Collegian (once a week), the
more he or she prefers the publication’s stand to be against people in power. Most of those who
said they read the Collegian only once a week, however, also want the Collegian to be against
the people in power. The study shows therefore that there is no direct relationship between the
exposure of the students to college publications (and the Collegian) and their preferred stand of

the Collegian to people in power.
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Figure 15. Students’ preferred stand of the Collegian vis-a-vis frequency of readership of the

Collegian
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Most of the respondents want the Collegian to have a non-neutral approach to issues.
Forty-six percent of the respondents prefer that the Collegian approach problems with a critical
tone. Thirty-eight percent of the respondents wanted to see a constructive approach to issues

while only 16 percent prefer the student-publication’s approach in a neutral tone.

Figure 16. Preferred tone of stories in the Collegian
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Results show that a high percentage of students who read the Collegian more frequently

prefer to see the publication exhibit a more critical approach to issues.

Figure 17. Preferred tone of news in the Collegian vis-a-vis frequency of readership of the

student-publication
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D. Frequency of release of college newspapers

The current frequency of release of the Collegian is once a week. This study reveals that
most of the respondents prefer this mode of release. Only twenty-five percent of the respondents,

however, read once a week.
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Figure 18. Students’ preferred frequency of release of the Collegian

O Everyday

B 1x aweek
209 O 2x a month

O 1x a month

B 2x aweek

The results of the study also show that the preferred frequency of release of the Collegian
is directly related to the students’ frequency of readership of the Collegian. Those who prefer a

less frequent release of the publication (once a month) are those who never read it.

Figure 19. Preferred frequency of release of the Collegian vis-a-vis regularity of readership of

the student-publication
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E. Student preferences with regard to an online version of the Collegian

There is a huge disparity between the number of respondents who would like an online

version of the Collegian and the number of those who would not like such.

Figure 20. Student preferences with regard to an online version of the Collegian
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F. Conclusion
The general preferences of UP students for a student-publication are similar to those of
teenagers in Metro Manila. Aside from wanting to see the usual news, feature and opinion
articles, among others, found in college publications in the Collegian, UP students would like to
see soft news, which include those relating to sports and entertainment, among others, in the
same. UP students, therefore, want articles that are lighter in nature and that are fun to read.
It was clear in the results that the majority of UP students still want to read about national

issues, especially those concerning the educational system in the country, in the Collegian. A
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small number of these types of stories is expected per issue, however. Students prefer to read
localized stories, or articles about or relating to the university, to stories about or relating to the
country.

The new Collegian was preferred to the old one in almost every aspect except in the
category of variety in content. The old and new layout garnered an equal number of votes from
the respondents in that category.

The new Collegian, according to the results of the study, exhibits a more modern layout
compared to the old one. This means that the current Collegian appeals to the students of the
university, who are now very modern in taste and are media-savvy.

The level of exposure of UP students to the Collegian bears a significant effect on the
preferences of UP students in the student-publication. Students who read the Kule less frequently
prefer to see lighter stories (i.e. entertainment and sports) in the publication. This may be the
case because the less exposed a student is to the Collegian, the more he or she associates it with
normal newspapers or tabloids that contain an entertainment section.

The level of exposure of the respondents to the Collegian also greatly affects the
preferred stand of the student-publication toward people in power. Students who read the
Collegian more frequently want the student-publication to have a critical approach to the people
with authority, while majority of the respondents wanted Kule to have a generally neutral stand
on people in power. The results, it can be said, are reflective of the general attitude of UP
students. The university that was once filled with radical activists during the Marcos regime now
houses a student body that is well-diverse.

The Collegian’s frequency of release (weekly) is in line with the preference of the

students. There is a low number of respondents that reads once a week. At the same time, the
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study found that the most preferred frequency of release of the Collegian is also once a week.
This is a good sign: students in the collegiate level still want to see Kule around.

Most of the respondents wanted to see an online version of the Collegian mostly for
easier sharing of information with friends and improved access to the publication. The preference

for the online version was not to replace the print version.
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VIII. IMPLICATIONS AND RECOMMENDATIONS

This study about the preferences of students for a college publication will soon be
insignificant because of the fast-changing pace of technology and culture that dictates the taste of
consumers. However, in the study of media evolution, this research will be integral in
understanding the changes the Collegian went through. It is a crucial body of work that
highlights the changes in the University, specifically the changes in the preferences and tastes of
the students.

The use of the survey method to generate data in this study shows that the research was
user-oriented. An interview, however, with the current editorial board, would have allowed the
researcher to understand the real reasons behind the Collegian’s choice of layout and design.
This would have determined if the needs and expectations of consumers are indeed given a
priority in these decisions.

One of the findings of this research pertains to the relationship between exposure to the
Collegian, and the preferences of the consumers with regard to certain aspects of the student-
publication. It will be beneficial for future researchers to venture into and focus on this
hypothesis.

The results of this study should benefit the current and future editorial board of the
Collegian. It will help it in developing a new plan to capture a new breed of students that is more
media-savvy.

Some practical solutions to increase the readership of the Collegian would be to
modernize the layout of the newspaper by applying more spaces between the elements and

adopting a more varied color scheme. Sustaining the critical tones of stories as regards the issues
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tackled is essential to the students. Finally, an up-to-date website of the student-publication will

entice more students to read the Collegian.
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APPENDIX A

Sample front page of the old Philippine Collegian
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APPENDIX B

Sample front page of the new Philippine Collegian
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APPENDIX C

Sample back page of the old Philippine Collegian
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APPENDIX D

Sample back page of the new Philippine Collegian




APPENDIX E

Sample opinion page of the old Philippine Collegian
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APPENDIX F

Sample opinion page of the new Philippine Collegian
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APPENDIX G

Sample literature page of the old Philippine Collegian




APPENDIX H

Sample literature page of the new Philippine Collegian
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APPENDIX I

Sample news page of the old Philippine Collegian
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APPENDIXJ

Sample news page of the new Philippine Collegian
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Name (Optional):

Year:
College:

Exposure

APPENDIX K

Sample survey form

1. Do you read any college newspaper? (i.e The Philippine Collegian)
2. How often do you read the Collegian?

o
o
o
o
Preferences
A. Content

Once a week
Twice a month
Once a month
Others:

1. What kind of stories would you like to see in the Collegian?

O New O Science and Technology
O Sports O Literary
O Feature O Comics

O Others: (please specify)

O Opinion
O Entertainment

2. Would you like to incorporate national news (not related to education) in a college newspaper? Y / N
If yes, what ratio of local (university) and national news should the Collegian use?
Choose a scale (i.e. 4:5)

Local:

0 1 2 3 4

National: 9 8 7 6 5 4
Other scale:

B. Design

1. What color scheme would you like the Collegian to have?

O UP Colors (Maroon and green) ORed O Varies per issue

O Other: (please specity)

6 7 8
2 1 0

For #2 - #8 Please base your answer on the samples provided (Old Collegian and the New Collegian)
Which do you prefer in terms of:

2. Layout OO0Ild ONew Neither:(please explain)
3. Proximity of elements OO0Ild ONew Neither:(please explain)
4. Usage of Color OO0Ild ONew Neither:(please explain)
5. Images OO0Ild ONew Neither:(please explain)
6. Use of lines and shapes OO0Ild ONew Neither:(please explain)
7. Variety OO0Ild ONew Neither:(please explain)
C. Stand
1. Stand against the people in power (local or national) O Anti O Neutral O Pro
2. Tone of news stories about issues and politics
O Critical O Constructive O Supportive O Neutral O Others:
D. Frequency
1. How frequent do you think a college publication should release an issue?
O Everyday O Once a week O Twice a month O Once a month Others:

2. Would you like to have an online version of the Collegian? Y / N
Please explain your answer:
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